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User Stories
Team Name:
Challenge:

Design Thinking (Empathize & Define)
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Empathy: 
Create Personas/User Stories. This is the empathetic part of Design Thinking. You will create Personas/User Stories from the client’s perspective. “(Name) as a (role), I want (goal), so that (benefit).” 

Name – Emma Smith
Role (Job Title) – Marketing Analyst
Pain Points – Emma has been prevented from purchasing tickets on Ticketmaster’s website because it crashed due to extreme traffic. Even though she signed up for the verified fan program, she was still unable to purchase a ticket due to long wait times and Ticketmaster’s website crashing from extreme traffic due to the volume of buyers, bots, scalpers, etc. Ticketing marketplaces have failed Emma in providing a usable user experience. Her poor user experiences have led to frustration and loss of fair buying opportunities
User Story – Emma Smith, the marketing analyst, wants a fair and seamless buying experience without the long queues and frequent website crashes so that she can purchase tickets without having to combat bots and resellers. 

Define:
Define the Problem Statement from the client’s perspective (not yours). Craft the Problem Statement based on their User Story. The Problem Statement is concise, actionable, and framed from the user’s perspective. 

Problem Statement – Emma, the marketing analyst, needs a fair and transparent ticketing system for a seamless buying experience. 
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